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This white paper will help you understand why your customers are demanding websites that work on 

their mobile devices, and the advantages of using responsive design to become mobile friendly. 

The facts 
People are trying to connect with your business using their mobile device and many of them are not 

enjoying the experience. 

48% of users say that if they arrive on a business site that isn't working well on 

mobile that they take it as an indication of the business simply not caring. 

              MarginMedia 

The opportunity 
The growth of mobiles presents a huge opportunity, but only if your website is designed to give 

customers what they need. 

After Baines & Ernst moved from a separate mobile site to a responsive web 

design, mobile conversions leapt 51%. 

                      Google 

 

Developing a responsive website should be your number one online marketing goal. There are three 

exceptions: 

1. You have no competitors 

2. You don’t need your website to stay in business 

3. You are familiar with responsive design and you have confirmed it’s not for you 

It has been universally acknowledged as a better way of doing business and your competition is 

probably already working towards it. 
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The future isThe future isThe future isThe future is    mobilemobilemobilemobile    

People no longer accept clunky graphics, confusing navigation, or pages designed only for desktop 

usage. Mobile users expect a clean, intuitive and usable interface. 91% of Americans own a mobile 

phone and Neilson reports that over 60% use a smartphone. The mobile marketplace is quickly 

becoming a very significant part of business, entertainment and online purchases. With more people 

using their mobile, it has become increasingly important to create a website that works across multiple 

platforms. Responsive web design is the best way to create a mobile friendly website. 

Responsive Responsive Responsive Responsive ddddesign explainedesign explainedesign explainedesign explained    

A responsive design website is a website that instantly adjusts and adapts to a desktop, tablet or 

smartphone.  

 

 

Responsive design is rapidly becoming an internet buzzword and for good reason. Having a mobile 

friendly web interface is now an indispensable part of doing good business. Professional responsive 

design is not simply a matter of taking an existing website and restructuring the text and graphics to 

make it fit within mobile constraints. Responsive design requires creative and technical thinking to 

produce a site that responds to the needs of all visitors.  
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Eight advantages of Eight advantages of Eight advantages of Eight advantages of rrrresponsive esponsive esponsive esponsive ddddesignesignesignesign    

1. Future proofing 
An initial investment into responsive design enables your site to be professionally presented on current 

and future mobile devices. Plus your site stays relevant and usable for longer. 

2. Customer retention and satisfaction 
Your users will be happier and more likely to return again. 61% of mobile users who used their mobile 

device to visit a website that was not optimised for mobile, visited the website of a competitor. 

Responsive website owners report an increase in traffic, a 25% decrease in bounce rate and more 

page views per visit. 

3. The mobile shopping market 
More people are using their smartphones and tablets to search and to purchase online. Mobile sales in 

excess of US$7.7 billion are predicted for 2013. Developing your site in responsive design means there 

is no need to compromise on the content you wish to display. Responsive design means that your 

users always receive the information they are looking for, whether it is via desktop or mobile, which 

helps to keep them on your page. 

4. Save money and less maintenance 
One of the main benefits of responsive design is its flexibility to adapt to different screen sizes. Your 

site will automatically adjust, resize and relocate content to ensure a seamless and professional user 

experience. Maintenance of only one responsive design site is easier and more cost effective than 

working on multiple websites to cater for different mobile devices. 

5. Better Google search results 
A responsive designed website only uses one URL structure. Search optimisation of the site flows 

across all devices and all content. SEO campaigns can deliver a unified strategy across all devices. A 

single point of optimisation helps the Google web crawlers to more easily identify, catalogue and index 

your website pages.  

6. Consolidation of analytics and management reporting  
Google analytics is designed to track multiple devices and deliver responsive reporting. There is no 

longer a need to separately track user journeys, conversion paths and redirections between your 

websites. Responsive design facilitates the production of a single management report, allowing for 

easier monitoring and site analysis. 

7. Reduce bounce rate and improve Google ranking 
Google monitors and includes user behaviour in its website ranking. If your site does not work 

effectively for mobile users, due to poor presentation of information on a mobile device, the high bounce 

rate will be interpreted by Google as an indication that the site is not delivering relevant content. This 

can result in a drop in Google rankings. 
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8. Social media and inbound marketing 
55% of social media occurs via a mobile device (ComScore). When users become frustrated with 

information presentation on their tablet or smartphone it can result in lost inbound marketing leads, 

reduced referrals and a perceived lack of professionalism. 

Google’s perspectiveGoogle’s perspectiveGoogle’s perspectiveGoogle’s perspective    

Google recommends the use of responsive design: 

“We recommend using responsive web design because it has many good aspects. Using a single URL 

for a piece of content makes it easier for your users to interact with, share, and link to your content, and 

a single URL for the content helps Google's algorithms assign the indexing properties for the content.” 

They explain that using a single URL for each web page removes the need to use time-consuming, 

error-prone redirects. This reduces the load on the web server, and makes it faster for Google to crawl 

the content on your website. They conclude: 

“This improvement in crawling efficiency can indirectly help Google index more of the site's contents 

and keep it appropriately fresh.” 

48% of mobile users told Google that when a site does not work well on their mobile device it makes 

them feel that the company does not care for their business. 

The impoThe impoThe impoThe importance of responsive designrtance of responsive designrtance of responsive designrtance of responsive design    

Total mobile devices outnumbered humans in 2013. Cisco predict there will be 1.4 devices per person 

by 2017. Businesses cannot afford to deliver poor mobile usability. Online decisions are made quickly 

and decisively, often based on first impressions. Given that more than five cents of every dollar is now 

spent online, it is essential that you to make every second count.  

Popular misconceptionsPopular misconceptionsPopular misconceptionsPopular misconceptions    

Some people still believe that developing a responsive design website is expensive. This has emerged 

because the initial investment required to build a responsive design is usually higher than developing a 

conventional website. This statement is entirely true, however the additional costs normally required to 

replicate a traditional site for tablets, mobiles and other portable devices are completely eliminated. 

Plus there are additional savings to be enjoyed by not having to maintain and optimise multiple sites. 

The initial investment is also further offset by an increase in web traffic, user satisfaction, revenue 

increase and improved Google SEO (search engine optimisation).  
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ConclusionConclusionConclusionConclusion    

As more people are beginning to use mobile devices, like smartphones and tablets, for 

every task that used to be only capable on desktop, one thing has become clear: 

mobile is taking over Internet surfing. And, it's not even just surfing. It's everything from 

browsing social media outlets, checking emails and doing some online shopping. 

Because mobile Internet usage is increasing steadily, it's extremely important that your 

website is mobile friendly. There actually is a design that can handle both types of 

users. And it's called responsive web design.  

The Huffington Post: May 2014 

 

Your website is your online representation of your business. Aside from the immediate professionalism 

created by responsive design it needs to embrace the cool factor of mobile usage. Mobile users 

demand instant gratification and do not have time to resize your text and images on their device. They 

expect you to deliver a fast, flexible viewing experience. 
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